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BRICE TUSSING MARKET STUDY - MIDTERM RPT

OVERVIEW
PURPOSE

PREPARED BY:

The midterm report is a summary of key
market findings to date and resultant impact
on future redevelopment potential in the
Brice-Tussing Study Area. The purpose
of this interim step is to provide key
stakeholders, the City of Columbus and the
Far East Area Commission an opportunity
to review and provide input prior to the
completion of a final draft.
The information contained within this report,
together with input generated from a review
of the key market findings, will collectively
be the basis for the final real estate market
study. The information then will be used to
evaluate zoning and land use patterns.
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The study area (see map below)
encompasses 7.23 square miles and
includes the southwest quadrant of the
East Livingston/Brice Road intersection and
extends from I-70 south to Blacklick Creek.
Big Walnut Creek is the western border
and the City of Columbus and Pickerington
corporate limits bounds the study area to the
east.
Pertinent demographic, economic data and
detailed market surveys were completed
within the study area and respective trade
areas to identify market conditions for a
variety of development types including retail,
lodging, residential, office and flex/industrial
properties. The general boundaries of the
trade areas for each development type are
listed on the next page.

Brice Tussing Study Area

Stakeholder interviews were
also conducted to identify viable
redevelopment options and other issues
that contribute to or constrain investment
in the study area. A summary of key
market findings and supporting market
information follows.
DEMOGRAPHICS
In 2014, there were an estimated
12,455 households in the study area.
Homeownership rates declined from 2000
to 2014 by 9.6 percentage points more
than doubling the citywide homeownership
decline of 4.3%. Nonetheless, half (50.2%)
of the occupied housing in the area remains
owner-occupied compared to a 45.5%
homeowner rate citywide.

DEVELOPMENT TYPE

GENERAL TRADE AREA BOUNDARIES
NORTH

EAST

SOUTH

WEST

Broad Street

Taylor Road /
Diley Road

US Highway 33 &
Busey Road

Big Walnut Creek

East Main Street

State Route 256

Busey Road
(City of Columbus)

Noe Bixby Road
(City of Columbus)

-

State Route 256

-

Hamilton Road /
State Route 317

Flex & Industrial Properties

Broad Street

State Route 310
(Etna)

Williams Road /
Columbus Street

Hamilton Road /
State Route 317

Office (East Submarket)

Broad Street

Franklin County
corporate limits

US Highway 33

US Highway 33

Residential
Retail
Lodging (I-70)

Since 2000, there has been an annual
average household growth rate of 2% in the
study area, with 2,785 additional households
(source: ESRI, Incorporated). New housing
development concentrated along Refugee
Road and Chatterton Roads, accounted for
much of the household growth in the early
to mid-2000s. Annual household growth
from 2010 to 2014, however, was minimal,
estimated at 0.4%.
The area includes many younger families
with children. The average age of the
population is 30.8 years old compared to
32.3 citywide. Households in the area are
also comparatively larger with an average of
2.57 persons (2.31 citywide).

DEMOGRAPHICS
(2014 ESTIMATED)

The 2014 median household income within
the study area is $50,219, substantially
above the citywide average ($42,208). On a
per capita basis, however, the incomes are
slightly below citywide incomes due to the
large family sizes in the study area.
The area has become more racially diverse
with half (49.8%) the population AfricanAmerican, 40% White, and another 10%
from other races. From 2010 to 2014, the
share of the African-American population
increased by an estimated 1.7% compared
to 0.3% citywide. By 2019, it is projected
that the share of African-American
population will increase another 2.7
percentage points. During this same period,
the share of White population is projected to
decline 3.4 percentage points (2% decline
citywide).

STUDY AREA

SOUTHEAST RESIDENTIAL
TRADE AREA

CITY OF COLUMBUS

12,455

46,559

343,644

2.57

2.46

2.31

% Homeowner

50.2%

53.3%

45.5%

% Renter

49.8%

46.7%

54.5%

30.8

34.4

32.3

$50,214

$50,924

$42,208

Households
Average Household Size

Median Age
Median Income
Source: Census Bureau, ESRI, Inc, UDG
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The study area is over-retailed with a retail
vacancy rate of 36.4%, more than three
times the Greater Columbus retail vacancy
rate (9.5%). Within the multi-tenant retail
category alone, there is 358,034 square feet
of vacant space.

When this vacant space is added to another
270,000 square feet of vacant space in
stand-alone buildings, there is a total of
627,810 square feet of vacant retail within
the study area.

MULTI-TENANT
SQUARE FEET*

VACANCY
RATE

TYPICAL ASKING
LEASE RATE (NNN)

Brice-Tussing Study Area

983,432

36.4%

$10.00

Brice Road (Reynoldsburg)

386,846

19.6%

$9.00

5900-7100 East Main St.

618,266

8.0%

$11.00

SR 256

889,059

7.5%

$18.00

2,877,603

19.1%

RETAIL CORRIDOR

Total Trade Area

* Does not include stand-alone retail and outparcels

Overall Columbus Market

60.5 million

Source: Colliers International

Site Photo: Existing Brice Tussing Study Area Retail

9.5%

$11.75

RETAIL VACANT SPACE BY STORE SIZE: BRICE TUSSING STUDY AREA
STORE SIZE (SQUARE FEET)

TOTAL SPACES TOTALSQUAREFOOTAGE

50,000 and higher (Big Box)

5

436,317

20,000 to 49,999

2

49,100

15,000 to 19,999

2

33,294

5,000 to 14,999

9

55,734

Less than 5,000

22

53,355

40

627,810

Total

There is ample space availability among all
store sizes. In the next ten years, demand
from household growth alone will ultimately
absorb some of today’s current vacant
neighborhood scale retail space. This
category, however, constitutes less than
10% of the overall vacant retail supply.

Regionally, the largest share
of big box retailers include
grocery uses as a component.
The grocery market is already
accommodated in the B-T study
area. Alternative uses of some of
the larger vacant spaces should
be considered, in particular for
those poorly sited for long-term
retail success.

RESTAURANT POTENTIAL
Combined with local resident spending,
estimated at $30 million, there is nearly
$50 million in spending on restaurants and
drinking places originating from the B-T
study area. Much of that spending is leaking
over to SR 256. In fact, it is estimated that
only 60% of the area’s restaurant spending
occurs in restaurants within the B-T study
area. Capturing another 15% of the restaurant
spending would support up to another 25,000
square feet of restaurants/specialty food/
coffee shops.

Adding conventional shopping center
development to the corridor would likely
pull tenants out of existing retail centers
exasperating the vacancy issue. The
exception to this would be the addition
of a destination retailer(s) and/or a mixed
use development that is oriented around
hospitality and entertainment which would
attract visitors/patrons from well beyond the
area.

There remains unmet demand for restaurants
generated by daytime employees, visitors and
area residents. This should facilitate reuse
of vacant restaurant space along the Brice
Road corridor. Absorbing existing retail space
with limited visibility and/or accessibility will
continue to be a challenge. The recent closing
of Hometown Buffet on Chantry Drive is a
prime example of this despite general market
demand.

The market for larger vacant retail space,
including several big boxes (larger than
50,000 square feet), is limited due to the
proliferation of large retailers along SR 256.

RESTAURANT SPENDING IN STUDY AREA
CONSUMER TYPE

COUNTS

ESTIMATED ANNUAL SPENDING

9,182

$8.8 - $11 mil

Overnight visitors (room nights)

125,000

$5 - $6.4 mil

Residents

32,156

$30 mil

Daytime employees

TOTAL: $43.8 - $47.4 mil
Source: ESRI, Inc, STR, and UDG
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EXAMPLES OF SPORTS REUSE OF
LARGE RETAIL SPACE
The reuse of a portion of Dublin Village
Center, in Dublin, for sports-related uses is
a great example of how larger vacant retail
space can be reused. Sports-related tenants
at Dublin Village Center include baseball,
basketball, fencing, wrestling, training,
fitness and sports medicine. There may be
a unique opportunity at Chantry Square
to establish a similar tenancy especially
with vacant space on either side of Sports
Authority.

Sports reuse of retail

Participation rates in the Brice-Tussing and
Southeast area are also high for some of
the same sports that Dublin Village Center
accommodates.
However, the ability of the study area’s
existing vacant space (retail and warehouse)
to accommodate full sport court venues
such as basketball, volleyball and soccer is
limited due to column spacing.
Elevate Basketball Academy at Dublin
Village Center was accommodated by the
developer removing columns and installing
steel girders (see photo, right). This is a
costly retrofit and not a likely scenario for
most developers.

Sports reuse of retail:
Elevate Basketball Academy

A 2013 survey of call/contact centers done
by Deloitte indicates that 77% of such
facilities are expected to maintain or grow
in size in the next 12-24 months and 36%
of organizations are actively or planning to
relocate contact center facilities.
Based on employment statistics for call
centers, it is estimated that approximately
one-third of call centers require an estimated
15,000 square feet or more of space.

Office reuse of retail: Call center

CALL CENTER REUSE OF RETAIL SPACE
One non-retail industry that was indicated as a
potential use during the stakeholder interviews
was a call center. The parking ratios provided by
retail accommodate the user who employs many
employees in small workspaces and requires
much more parking than what is typically available
at an office building
The call center industry is continuously growing
and the state of Ohio is fifth in the nation in
attracting such facilities. Franklin County leads all
Ohio Counties in call centers. From 2002 to 2012,
there was an 80% growth in call center operations
in central Ohio.

The area offers a proximate labor force which
has a high share of high school graduates
(fewer college graduates) and is well served
by public transit (COTA). The large open floor
study of a retail space was noted by some
stakeholders as a better configuration [than
a multi-story space] to manage employees.

FLEX/INDUSTRIAL REUSE
OF RETAIL SPACE
The reuse of some of the retail centers for
flex/industrial use was noted by brokers as
limited due to loading inadequacies (number
of bays, height and access).
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The Brice/I-70 interchange generates
enormous visitor traffic and the hotels/
motels are often the beneficiary of overflow
business from larger events throughout
Columbus. Lodging operators also noted
that a large part of their business is related
to the fact that the interchange is the first
exit before travelers get to I-270 and the
more urban area of Columbus
The study area has a total of 695
lodging rooms, of which 508 (73.1%) are
considered economy scale motels. The
occupancy of the economy scale lodging
is below average. There are only two
mid-priced hotels in the study area.
Mid-priced hotels along I-70 (from Hamilton

Road to State Route 256) are operating
at high occupancy levels and have been
trending upward each year since 2009 in
occupancy and average daily rates.
Hoteliers place significant importance
on siting hotels near traveler
services, particularly restaurants.
Any consideration for future lodging
accommodations will have to consider
placement next to one or more
restaurants.

LODGING MARKET STATISTICS: STUDY AREA / TRADE AREA / GREATER COLUMBUS
AREA

CHAIN SCALE

TOTAL ROOMS

TYPICAL OCCUPANCY

AVERAGE DAILY RATE (ADR)

Economy

508

40% - 50%

< $60

Mid-Priced

187

55% - 70%

Up to $80

Trade Area*

Mid-Priced

708

66.6%

$86.98

Columbus*

All

61.8%

$90.14

B-T Study Area

* Source: STR

4.0 HOUSING MARKET CONDITIONS
Activity among new for-sale housing
subdivisions is limited to one
development, Trails of Chatterton East.
An estimated 700+ existing single-family
homes in the study area are being rented.
The rental housing market in Central
Ohio is strong, and the study area is no
exception with a vacancy rate of 4.9%
for the Southeast Trade or Market Area
(4.4% citywide). A total of 30 apartment
properties totaling 5,599 units were
surveyed in the study area (subset
of Southeast). The vacancy rate was
6.4%, but elevated due to management
change at one of the larger apartment
complexes.

Rent levels in the broader Southeast are
slightly above the regional average, but
the study area rents are 94% of the market
area rents. This is largely attributable to the
low rents charged at the large apartment
communities, Moors at Countryview and
Cornerstone Crossing Apartments.
There were 1,545 affordable housing units
in the Southeast with an extremely low
vacancy rate of 0.8%. An opportunity may
exist to utilize the Low-Income Tax Credit
program for acquisition rehab and/or new
construction.

RENTAL HOUSING MARKET CONDITIONS: STUDY AREA / SOUTHEAST MARKET AREA / COLUMBUS MSA
AREA
B-T Study Area

PROPERTIES

TOTAL UNITS

VACANCY RATE

EFFECTIVE RENT

30

5,599

6.4%

$692

(Net Moors at Countryview

Market Area

29

78

5,054

16,944

Columbus MSA*
* Red Capital Group & Reis, Inc.
Note: The Effective Rent is the average rent among all bedroom types inclusive of concessions

Site Photo: Existing Brice Tussing Study Area Residential

2.5%

$689)

4.9%

$737

4.4%

$716
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The flex & industrial properties encompass
flex space (typically office/warehouse),
general industrial and warehouse/
distribution space. The asking rents for flex
& industrial properties in the study area are
comparable to asking rates in the Southeast
Trade Area (I-70 corridor stretching from
State Route 317/Hamilton Road to State
Route 310/Etna exit).

by an out-of-town investor. Properties along
Americana Parkway, many of which are
owner-occupied, constitute more than
500,000 square feet of space. The
vacancy rate of property along
Americana Parkway is 5%.
A continuation of flex space along
Tussing Road was noted by several
stakeholders as an opportunity, while
others noted concerns that some users
were dissuaded by the current traffic
congestion at Brice and Tussing Road.
Competition is another challenge to
development in the study area as there

The higher vacancy rate in the study area
is attributed to the 325,000 square feet
available in the recently acquired Kobacker
(6606 Tussing Road) building. This building
and the adjacent vacant lot were purchased

AREA
B-T Study Area

PROPERTIES

TOTAL UNITS

VACANCY RATE

ASKINGRENTRANGE

31

3.7 mil

11.0%

$2.00 - $6.00

Net Kobacker Building

Southeast Trade Area
Greater Columbus

30

72

3.4 mil

2.8%

9.2 mil

4.9%

215.2 mil

5.0%

Source: Trade Area statistics provided by Ruscilli Real Estate Services, Inc.

Site Photo: Existing Brice Tussing Study Area Industrial

$1.50 - $6.00

While this sector is more promising than
others, challenges remain. There is an
ample supply of industrial sites in the
Etna Township and Rickenbacker areas to
accommodate future industrial demand.

are 36 vacant land parcels zoned for
industrial use within the Trade area alone
(source: Ruscilli Real Estate Services,
Inc.).
This flex and industrial development
category represents one of Columbus’
growing market segments. Regional
trends show improvements in vacancy
rates among all property types. The
warehouse/ distribution market leads the
region in net absorption and occupancy
rates. Industrial users continue locating
their business further out from population
centers.

GREATER COLUMBUS

YEAR-END 2013

1ST QUARTER 2014

Net
Absorption

Vacancy
Rate

Asking Rent

Net
Absorption

Vacancy
Rate

Asking Rent

R&D / Flex

640,394

9.1%

$5.06

142,272

8.3%

$5.35

General Industrial

(322,006)

5.0%

$3.25

152,644

4.8%

$3.25

Warehouse / Distribution

4,987,481

5.5%

$2.65

1,464,362

4.7%

$2.70

5,305,869

5.8%

$3.06

1,759,278

5.0%

$3.10

Property Type

Source: Colliers International

Site Photo: Existing Brice Tussing Study Area Flex
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The office market conditions in the study
area are very poor. Nearly half (46.7%)
of the area’s office space is vacant and
prevailing lease rates are below regional
Class C asking rents. The Class rating
system reflects not only the quality of the
office building and its finishes, but the
surrounding environment.
Brokers have noted that the surrounding
environment has been a significant
contributing factor to the low rents and
high vacancies. The north end of the
study area contains the majority of office
buildings in the study area.
The vacant rundown restaurants
(formerly Chi Chi’s and Bob Evans)
and lack of landscaping upkeep along

Lake Club Drive have been noted as
specific examples of current factors
that have dissuaded users from leasing
office space. The lack of upkeep and
reinvestment also has bolstered the
perception of crime in the area.
There is no near-term opportunity
for new construction of office space.
The environment is not conducive to
professional office tenants and area lease
rates are simply too low. A concerted
effort should be made to clean up the
curb appeal of the area and improve the
overall environment. Occupying existing
office buildings and attaining Class B
rates should be the goal for the area over
the next five to ten years.

OFFICE MARKET CONDITIONS
AREA

TOTAL SQUARE FEET

VACANCY RATE

ASKING RENT

B-T Study Area

226,594

46.7%

$11 Gross

East Submarket

3,869,477

13.3%

$15.61 - B Class

Central Ohio

62,843,132

9.6%

$16.36 - B Class
$13.39 - C Class

Source: Colliers International

Site Photo: Existing Brice Tussing Study Area Office

7.0 OTHER MARKET INFLUENCES - PHYSICAL ENVIRONMENT
The attractiveness of a physical environment
or lack thereof, plays a significant role in
the vitality of a neighborhood and ongoing
redevelopment efforts. An appealing retail
corridor enhances the prospects of attracting
new businesses, customers and residents.
Conversely, highly visible vacant and
unkempt sites create a negative perception
of the area and hinder marketability.

Site photo: Former Meijer Store

POSITIVE PERCEPTION
The consensus among stakeholders is that
the redevelopment of the former Meijer and
Brice Outlet Mall buildings, by Steve Lindsay
of Lindsay Honda, improves the area curb
appeal. More importantly, the redevelopment
of these vacant buildings serves as a symbol of
investment in an area which has been plagued
by years of disinvestment.
Continued investment is essential in attracting
and retaining businesses in any commercial
corridor. The investment by Mr. Lindsay to
convert the Brice Outlet Mall into a new car
showroom was followed by a $7 million dollar
investment by Germain Toyota to renovate and
expand the nearby dealership on Scarborough
Boulevard.

Site photo: Reuse as Front Room Furnishings

The reuse of just a portion of a big box space
by retailers can contribute to a more positive
perception of the area by residents, visitors and
prospective businesses. For example, there is
81,000 square feet of vacant space in the former
Meijer store, but the signage placement and use
of the remaining area by FrontRoom Furnishings
lessens the negative impact of the vacant space.
Hobby Lobby occupies slightly more than
half of the former Builder’s Square building
and while not as impressive as the Meijer
example its presence is an appreciable
improvement to an entirely vacant big box.

Site photo: Brice Outlet Mall conversion
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NEGATIVE PERCEPTION
The redevelopment of the former Meijer store
and adjacent outlet mall has improved the
attractiveness of the retail landscape along
Brice Road. However, the poor condition and
disinvestment of the most prominent locations
in the study area lessen the overall impact
of these improvements. These locations are
considered “gateway sites” nearest the I-70
interchange, and are most visible to visitors
upon entry into the study area. The negative
initial impressions created by these sites greatly
influence the overall perception of the study
area.

Site Photo: Former site of Consumer Square
The 61-acre Consumer Square East
site, southeast of the I-70/ Brice Road
interchange, is largely vacant land with acres
of deteriorating parking lots and poorly
maintained landscaping, signage of former
retailers and a vacant big box store. The
interior roadway system is frequently used as
a cut-through to Brice Road and access to
retail outparcels. A COTA bus stop (Local #2)
is in the middle of the vacant tract, several
hundred feet from the nearest building along
Tussing Road.
The area on the west side of Brice Road
(across from the Consumer Square site)
immediately south of the I-70 interchange
includes several overfilled used car lots
and nondescript buildings used by auto
sales and repair businesses. As noted by

Site photo: West side of Brice Road

numerous stakeholders, this area is unattractive
and uninviting. Southbound traffic also has
an immediate view of signage that includes
a former business that has since relocated
(Unfinished Wood Furniture) and the backside of
a billboard.
Two vacant buildings, formerly Chi Chi’s and
Bob Evans restaurants, are on 5 acres area
and are highly visible to northbound traffic from
the I-70/Brice Road interchange. This property
has remained in a state of disrepair for years.
Once viewed by area businesses as a beneficial
amenity to the adjacent office buildings and
lodging, reportedly the property now has
dissuaded new businesses and patrons from
entering the area.

Site photo: Former Chi Chis
and Bob Evans

8.0 OTHER MARKET INFLUENCES - ODOT FAR EAST FREEWAY PROJECT
Despite the loss of so many businesses,
especially large volume businesses, there
is still significant traffic congestion on
Brice Road. Much of the traffic appears
to originate from nearly 20,000 area
residents commuting to work (more
than 15 minute drive) and another
estimated 8,000 employees coming
into work who live outside the study
area. Unless the roadway system is
corrected the congestion will hinder
the marketability of the area for future
development, especially at the former
Consumer Square East site. ODOT has
plans to address access and the traffic
congestion problem in the area over the
next five to seven years.
Phase one of the Far East Freeway project
by the Ohio Department of Transportation
(ODOT) will improve the direct Brice
Road exit from I-270. The environmental
process has been completed and cleared.
The next step in the process is finalizing
plans. Depending on funding availability
construction is projected to start in 2016 and
be completed by 2018.
Phase two and three will provide separate
exits on I-70 for southbound Brice Road,
a Tussing Road exit and a Scarborough
Boulevard exit. Southbound Brice Road
traffic north of I-70 will also have specific
lane choices. Physical barriers will be along
Brice Road south of I-70 to stop multiple lane
changes. Depending on funding availability,
construction could begin as soon as 2019.

Source: Ohio Department of Transportation
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DiSalvo Development Advisors (DDA) and
planning team members conducted inperson and phone interviews with 50 area
stakeholders. The stakeholders included
local developers, brokers, property
managers, municipal and state personnel
and local businesses.

The stakeholder interviews overwhelmingly
indicated that while strides have been
made, and continue to be made, for
redevelopment efforts southwest of Brice
Road and I-70, there are infrastructure and
environmental issues that, unless addressed,
will hinder further redevelopment.

NAME

TITLE

COMPANY

NAME

TITLE

COMPANY

Matt McCollister

Vice President, Economic
Development

Columbus 2020

Bhavin Bhavsar

General Manager

Comfort Suites

Not available

Supervisor

Starbucks

Jim Russell

Executive VP and COO

The Pizzuti Companies

Andrew Clark

Manager

Paul G. Ghidotti

Executive VP

Daimler Group

SportsAuthority
(Chantry Square tenant)

Stephen W. Lindsay

Owner

Lindsay Honda/Accura

Karen and Dianna

Staff

Heritage Square Antique Mall

Jeffrey L. Brown

Partner

Smith & Hale, LLC

Richard Fowler

Branch Manager

Tim Kelton

President

Ruscilli Real Estate Services

US Bank
(Channingway Center tenant)

Mike Spencer

Vice President

Ruscilli Real Estate Services

Matt

Clerk

Bargain Outlet
(Brice-Livingston Center)

Lynn Singh

Commercial Division agent

ReMax

Heather W.

Front Desk

La Quinta

Tod Spinosi

General Manager

Magic Moutain East

Raj A.

Owner

Red Roof Inn

Dave Ruff

Store Manager

The Andersons, Inc.

Frank Powers

Manager

Patty Ackers

Manager

AskPowersports

Soccer Express (Scarborough Square tenant)

Steve Germain

President & CEO

Germain Motor Company

Tonda L. Roberson

Property Manager

Chantry Village

Chris Deibel

Vice President and COO

Scioto Management Group
(Chantry Village)

Steve Shkolnik

Leasing Agent

LGR Realty
(Brice-Livingston Center)

Stephen Fletcher

Resident Manager

Cornerstone Crossing

Lindsay Hartman

Leasing Consultant

Williamsburg Square

Lindsay Tedder

Property Manager

Brentwood Lakes

Mark Rapp

Sergeant, Strategic
Response Bureau

Columbus Division of Police

Staci Bates

Property Manager

Spinnaker Club East

Bradford Kitchen

Broker

Alterra

Matt Stavroff

Owner/Developer

Stavroff Venture Corp

Doug Leeds

Vice President

The Gilbert Group

Keisha Godfrey

Operator

Godfrey Athletics

Michael Vance

Property Manager

Jefferson Commons

Rich Newsome

General Manager

Germain Toyota of Columbus

Brandon Barnett

Senior Real Estate Manager

JC Penney

Bill Bahr

Senior HR Leader

JC Penney

Shane Woloshan

Brokerage Senior Vice
President & Principal

Colliers International

Brokerage Senior
Associate, Retail Services

Colliers International

John Leffler
Jonathan Schuen

Brokerage Associate,
Industrial Team

Colliers International

Stephen A. Tucker

Senior Vice President

The Robert Weiler Company

Todd E. Schiff

Senior Vice President

The Robert Weiler Company

Elizabeth Houser
Kim Fiedler

Senior Leasing Rep

Brixmor
(Galileo Apollo I Sub LLC)

Director of Land
Development

Benderson Development
(RB-3 Associates)

Mark Beith

Controller

Ross Development
(CI-Ross LP)

Dirk Gross

Transportation Engineer

ODOT

Brian Ross

Owner

Ross Development
(Chantry Square)

Mike Solomon

Associate Broker

Goodman Real Estate
Services Group

Dave Havener

Director, Department of
Development

City of Reynoldsburg

Matt Robinson

Owner

Robinson Investments
(owns Kobacker bldg)

10.0 CONCEPTUAL LAND USE
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12.0 ACTION STEPS
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