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MARKETING & COMMUNICATION - SUMMARY OF SURVEY RESULTS

Ways that respondent households learn about Columbus Recreation and Parks Department programs and activities during the past 12 months
(As a percent of total responses)
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Top 3 From Friends & Neighbors National Avg: 41% - Columbus: 50%

VWays that responaent Recreation/Park Department Brochure Columbus: 36% [\ Eilel =10 AR st/
households learm about

programs and activities Fliers at Recreation/Parks Facilities |Nat/Avg:18% - Columbus: 32%

Television

Newspaper

City Website

Radio

School Fliers/Newsletters
Conversations with Staff
E-mail Blasts
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Reasons why respondent households do not use Columbus Recreation and Parks Department parks, recreation facilities or programs more often
(As a percent of total responses)

Top 3 165 s e e s o e National Avg: 219%

Reasons why responaent Too busy NIV RS Col: 39%
nouseholds do not use

programs Too far from residence NEUTQEIWRELN Col: 21%

Program or facility is not offered
Program times are not convenient

Use services of other agencies
Facilities do not have right equipment
Fees are too high

Use programs or facilities in other cities
Facilities are not well maintained
Facility operating hours not convenient
Lack of quality programs

Lack of accessibility

Lack of transportation

Poor customer service by staff
Classes are full

Registration for programs is difficult
Other
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e Update the brand

social media strategy

autonomy in communicating

e Post the daily schedule of activities

Your City, Your Community, Your Farks!

COMMUNICATIONS

website is up-to-date and accurate

templates for marketing, promotional, and informational material

stronger marketing effort in communities




